
 

Code of Practice Prescribed Intermediaries subject to Code 

Code of Practice for 
Giving Prominence 
to Credible Online 
Sources of 
Information 

a) Google LLC, in respect of Google Search and YouTube 
b) Meta Platforms, Inc., in respect of Facebook and Instagram 
c) X Corp., in respect of X 
d) WeChat International Pte Ltd., in respect of WeChat 
e) Baidu, Inc., in respect of Baidu 
f) TikTok Pte. Ltd. 
g) LinkedIn Corporation 

Code of Practice for 
Transparency of 
Online Political 
Advertisements 

a) Google, in respect of Google Ads 
b) Google LLC, in respect of Google Search and YouTube 
c) Meta Platforms, Inc., in respect of Audience Network, Facebook and 
Instagram 
d) X Corp., in respect of X 
e) SPH Media Limited, in respect of HardwareZone.com 
f) WeChat International Pte Ltd., in respect of WeChat 
g) Baidu, Inc., in respect of Baidu 
h) TikTok Pte. Ltd. 
i) LinkedIn Corporation 

Code of Practice for 
Preventing and 
Countering Abuse of 
Online Accounts 

a) Google LLC, in respect of YouTube 
b) Meta Platforms, Inc., in respect of Facebook and Instagram 
c) X Corp., in respect of X 
d) SPH Media Limited, in respect of HardwareZone.com 
e) WeChat International Pte Ltd., in respect of WeChat 
f) TikTok Pte. Ltd. 
g) LinkedIn Corporation 

 
 


