Code of Practice

Prescribed Intermediaries subject to Code

Code of Practice for a) Google LLC, in respect of Google Search and YouTube
Giving Prominence to | b) Facebook, Inc., in respect of Facebook and Instagram
Credible Online c) Twitter, Inc., in respect of Twitter
Sources of d) WeChat International Pte Ltd., in respect of WeChat
Information e) Baidu, Inc., in respect of Baidu
Code of Practice for a) Google, in respect of Google Ads
Transparency of b) Google LLC, in respect of Google Search and YouTube
Online Political c) Facebook, Inc., in respect of Facebook Audience Network,
Advertisements Facebook and Instagram
d) Twitter, Inc., in respect of Twitter
e) SPH Magazines Pte. Ltd., in respect of HardwareZone.com
f) WecChat International Pte Ltd., in respect of WeChat
g) Baidu, Inc., in respect of Baidu
Code of Practice for a) Google LLC, in respect of YouTube
Preventing and b) Facebook, Inc., in respect of Facebook and Instagram
Countering Abuse of | ¢) Twitter, Inc., in respect of Twitter
Online Accounts d) SPH Magazines Pte. Ltd., in respect of HardwareZone.com
e) WeChat International Pte Ltd., in respect of WeChat
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